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Interaction Flow

What UCan Do

Banners

Standard•	
Rich Media•	
Flash•	

Unpaid Media

You Tube•	
Blip TV•	
Google Video•	
Myspace TV.com•	
Buzznet•	
Revver•	
Vimeo•	
Daily Motion•	
Blog Seeding•	

Social Networking

Myspace•	
Facebook•	
Linked In•	
Blogger•	
MSN Groups•	
Xanga•	

Avaya.com

Homepage Marquee•	
Touts throughout site•	
UC Pillar•	

Print

Direct Mail•	
Wild Postings•	
Other•	

Outbound

Video Business Case

Products/Solutions

Connect With Avaya
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What UCan Do
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Connect With Avaya
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More UCan Do
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End of Demo: Why It's Great for Business
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Business Case



AVAYA  |  March launch  |  V 1.5  |  february 1, 2008R/GA 99

Products and Solutions



AVAYA  |  March launch  |  V 1.5  |  february 1, 2008R/GA 10

Phase 2
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More UCan Do
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See All UCan Do
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See All UCan Do: Hover


